The Veterans' Voice

Stars & Stripes Forever
“Fighting For Our Veterans - Supporting Our Troops ”
Proudly Serving Veterans Since 2001

Thanks for your interest in advertising with The Veterans VoiceBelow are the reasons why it is
a good choice for your business.

Targeting veteransand their families; 73% are 50+ years while 27% are undee&® pf age with
an average age of 58 to 60. Veterans number 25 million id.®e(that doesn’t included active
military). We are an independent, bi-monthly, veterad\#aate publication, dedicated to serving all
veterans of all eras and their causes.

Best Value for your advertising dollar. Veterans actually read our paper and then pass it around to
their friends; it's not thrown away after they thiamtrough it once. Veterans are a great source for
referral business.

What veterans spend their money onWith plenty of disposable income, they are well kncag
motorcycle enthusiasts, collectors of guns and militaryps; they also have money for outdoor gear,
financial investments, real-estate, cruises, travetmobiles and motor homes.

Our distribution is accomplished by mail to paid subscribers, and qualifiestins including: VA
facilities, veteran’s organizations, senior centeested officials, and qualified medical facilities.

Bonusesinclude full color advertising as well as an entire rhamt our website for ad sizes of 1/4
page and up, or contract ads. We don’t tack on chargesdoy ktle thing like borders and pictures.
We also keep a good balance between editorial comdraidvertising so your business won't get lost
in a sea of advertising. You will get noticed.

People LOOK for advertisementsin print media, while in other media it is an unveate
intrusion. When your message is written down, it walllbmembered.

Our veterans paid the pricein full so that we, and our children, have the freedarasy take for
granted today. Your advertising helps us keep vets informedhavds you appreciate their service
and business. No matter what the political climatey deserve no less.

Some history about us

We have served well over a million veteransince we first started in 2001. Having been employed
by the Stars & Stripes (stateside edition) when thegaitinued publishing a print paper, we saw the
need to continue the tradition of advocating for vetgrao we set in motion our first quarterly
publication dedicated to all Veterans past and presentp&par quickly gained support in the veteran
community and now veterans nationwide eagerly look dédxo “their” newspaper.

You can visit our website at: www.theveteransvoice.com



Nov/Dec Special, little known benefits Military Collectibles
Veteran’s Day &Holiday = Diabetes Gadgets for G.I's of all ages.
Saluting GI Bill
WWII Vets
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*Editorial content is subject to change.
*When possible, we will supply editorial content to compliment ad copy on ads of 1/4 page or more.

*General editorial content includes book reviews, Veteran profiles, legislative updates, war stories, help with obtaining
benefits and commentary on a variety of topics.









